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This diagram shows the basic steps that you will need to go 
through to get your website up and running. 

 
At MELLOWEB we like to have an initial meeting with our clients to discuss their 
requirements. As well as the information they would like on their website we also discuss their 
company culture so that we can design a website that reflects the company image. This 
meeting takes about 2 hours.  
 
To help you prepare for this meeting we will send you are questionnaire and ask you to 
provide examples of brochures, business cards and logos. We then mock up two designs on 
how we see your website looking once it is finished.  
 
If you decide to go ahead with one of the designs then we will provide you with a project plan 
and timescales on what and when we will be doing things. After we have finished the main 
build of your website we will give you a copy to test and suggest any final adjustments. Once 
these adjustments are completed your website can go live.  
 
For a smaller site the whole process from initial meeting to your website going live takes 
about a month but can be done sooner depending on your timescales. 
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Select Your
domain name

Select  who will
host your website

Create your brief

Select a Web
Designer

Build the site

Publish and Test
the site

Promote your site

Manage your site

Update you site

Chose a domain name that is
easy to type, remember and

reflects your business

Make sure the service you chose
has fast connection speeds and is

reliable.  If your site is down it
could cost you business.

Decide on your audience and what
you wantto say to them.  Stay
focused on what you want to

achieve.

Depending on your budget decide
whether you will build the website
yourself, use a template option or

select a designer.

Build the site.  Remember that it
should be easy to use and

navigate around.  Make sure the
design reflects your business

needs

Check your links work, spelling
is correct, and there are no

missing graphic.  Make sure the
site is tested on different types

of browsers.

Market your site.  Make sure you
tell your customers that it exists.

Put the web address on staionary.
Try and get links from other sites
to yours.  Consider pay per click

marketing.

Keep your site up to date.
Nothing looks more

unprofessional that an out of date
site.

Track statistics, access
customer satisfaction, keep

testing and make improvements
where necessary
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